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in A reCent Business Week article, Park-
er Snowe, head of international programs at 
Penn’s Wharton School of Business notes, 
“We want to go see what’s going on in Africa, 
so that when it becomes [a] mature market, 
we will be ready.” Pause for a moment and 
take that in. Business schools are looking at 
places like Africa and sending students there 
to explore the potential for new emerging 
markets. With the rise of Asia already oc-
curring, business schools want their students 
to look even further afield so that they can 
effectively deal with a world economy that 
becomes more integrated every year.

This is a sea change in the way business 
schools view the world. Not long ago, most 
business school students in the United States 
were unlikely to have and any international 
experience during their undergraduate or 
M.B.A. course work. Now, not only are 
they interested in going abroad to mature 

markets in places like London and Tokyo, 
they are also examining places with grow-
ing international economies. And, business 
schools are seeing the value in training stu-
dents to understand not just the markets, 
but the cultures and languages that can help 
them explore effectively what new interna-
tional markets may have to offer.

Our cover story in this issue, “Educat-
ing for Global Business” by Janet Hulstrand, 
examines these new trends in M.B.A. pro-
grams, both here and abroad, that could have 
significant impact on the way international 
business is conducted in an increasingly glo-
balized world.

Also in this issue
The latest installment in IE’s award winning 
series of articles on international education in 
regions in conflict is “Identity Crisis” by David 
Tobenkin. The article considers the struggle 

for national identity, language and cultural, and 
regional autonomy in the Basque Country.

Dana Wilkie’s feature “Canada’s Innova-
tive Internationalization” looks at Canada’s 
strategies for taking postsecondary educa-
tion to a higher level of internationalization 
on a wide scale.

Finally, included with this issue of IE, 
you’ll find an extensive supplement on the 
ins and outs of the Bologna Process in Eu-
rope. The implications for international 
education from this process are far reaching, 
but as yet, many educators and administra-
tors are still trying to get a handle on this 
complex and ongoing change. IE’s supple-
ment will help frame the critical issues being 
addressed across Europe and assist inter-
national educators in starting the needed 
conversations on their own campuses to 
help make the coming changes as smooth as 
possible on both sides of the Atlantic.   ie

From tHe

edItorIal advIsory Board
Philip Altbach
Boston College

Gary Althen
Chandler, Arizona

Joan dassin
Ford Foundation international 
Fellowship Program

Cary Jensen
university of rochester

Anthony Jewett
Bardoli global 

June Noronha
Bush Foundation

Mary Tinkham
Cambridge, massachusetts

Susan Thompson
university of nevada-Las Vegas

Sanford ungar
goucher College 

Catherine Vertesi
Capilano College

Stacia Zukroff
the scholar ship 

edItorIal staff
Marlene Johnson
Publisher 

Christopher Murphy
editor

Elaina Loveland
managing editor

Lisa Schock
in Brief editor

BonoTom Studio, inc.
Publication design  
and Production

drew Banks
Production manager

advertIsIng sales 
representatIve
Joanne Kuriyan
nAFsA
1307 new York Avenue, nw
eighth Floor
washington, dC 20005
Ph: 202.737.3699
FX: 202.737.3657
joannek@nafsa.org

ContrIButIng edItors
Victor Johnson
Public Policy

Will Philipp
organizational Advancement

Betty Soppelsa
member relations

robert Stableski
Professional development

nafsa Board of dIreCtors—
dIreCtors

presIdent
ronald Moffatt
san diego state university

presIdent-eleCt 
Everett Egginton
new mexico state university

past presIdent
Mariam Assefa
world education services

vICe presIdent for  
MeMBer relatIons
Joy Stevenson
university of Central missouri

vp for eduCatIon and  
professIonal developMent
Christopher Viers
indiana university—
Bloomington

vp for puBlIC polICy  
and praCtICe
Lawrence Bell
university of Colorado—
Boulder

nafsa Board of dIreCtors—
MeMBers
robert J. Brennan
Fairfield,  Ct

Peter Briggs
michigan state university

ivor M. Emmanuel
university of California—
Berkeley

robert Ericksen
uCLA

david Larsen
Arcadia university

Martin Levine
north Potomac, md

doris Meissner
migration Policy institute

Peter robinson 
u.s. Council for international 
Business

Susan Thompson
university of nevada— 
Las Vegas

Anders uhrskov
denmark’s int’ study Program

May K.Y. Yue
sky Biohealth solutions, inc.

ex-offICIo
Marlene Johnson
executive director and Ceo, 
nAFsA

dIstInguIshed senIor fellow
Hon. richard W. riley

Opinions expressed by 
contributors are their own and 
do not necessarily reflect the 
position of NAFSA: Association 
of International Educators. 
International Educator 
accepts no responsibility for 
the accuracy of information 
contained in advertisements.

 International educAtor

Editors
By Christopher Murphy

SEP+OCT.07 | VOL. 16 | NO. 5

iN
T

E
r

N
A

T
iO

N
A

L
 E

d
u

C
A

T
O

r
  

SE
P.

+
O

C
T

.0
7

MBA Programs: Looking for the Next China

grand award for 
artICle serIes on 

regIons In ConflICt

2007 Bronze award 
wInner for MagazIne 
general exCellenCe


