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For our Tweeps 

•! Tweet about this presentation
 using the following hashtags: 

!! #nafsai 

!! #techabroad 

•! Tweeps at Region I – 

!! @APIstudyabroad 

!! @WSU_studyabroad 

!! @internationalUL 

!! @TerraDotta 

!! @mmharmon 

!! @australearn 

!! @goabroad 

!! @ifsastudyabroad 

!! @ArcadiaAbroad 

!! @semesteratsea 

!! @edabroadnetwork 

!! @isaabroad 

!! @cisstudyabroad 



Conference Session Overview 

"!Presenter Introductions & Disclaimer 

"!Using Technology to Engage Students in Education Abroad by: 

"!Managing Programs, Applications and Student Data  

"!Promoting and Encouraging Participation 

"!Keeping the Momentum While Abroad 

"!Assisting Throughout the Re-entry Process 

"!Looking to the Future – Technology for future adaptation by the 

field of Education Abroad 

"!Technology in Education Abroad – What’s working? What’s not? 

"!Questions, Comments, Discussion  





Washington State University 

•! Washington State University is the public, land-grant university for the 

state of Washington. 
•! WSU has a combined undergraduate enrollment of 21,726 

•! The Education Abroad Office serves students on all four campuses: 

Pullman, Tri-Cities, Vancouver and Spokane. 

•! WSU sends about 600 students abroad each year on: Faculty-
led, Exchanges, Internships, and Study Abroad Programs. 

•! WSU Education Abroad Office employs 6 fulltime staff: 2.5 
Advisors, 1.5 Faculty-led Coordinators, 1 Director, and 1 office 

assistant. 



CET Academic Programs 

•! CET Academic Programs is a private study abroad organization based

 in Washington DC . 

•! Created in 1982. 

•! We offer summer and semester programs in China, Czech Republic,
 Italy, Japan, Spain, Syria, and Vietnam.  

•! Short term, customized programming in various countries. 

•! Intensive study abroad programs for students who choose to be
 challenged, both academically and experientially. 

•! Immersion in off-the-beaten-path locations and unique subject matter. 

•! Language courses a must at every sight. 



Academic Programs International  
(API) 

•! API is an study abroad organization based in Austin, TX. 

•! Created in 1997. 

•! We offer semester, summer, and academic year programs in 13 countries,

 30 cities across Europe, Latin America, and the Middle East, including
 Argentina, Chile, Costa Rica, England, France, Hungary, Ireland, Italy,

 Mexico, Poland, Qatar, Spain, and the United Arab Emirates.  

•! We also coordinate customized and faculty-led programs, and recently
 opened a division for high school and gap-year programs (Aspire by API). 

•! Strong academic programs with a focus on extensvie extracurricular
 activities (cultural events, excursions, volunteer programs) to enhance the

 study abroad experience. 

•! Variety of program locations and specialities. 

•! We envision each student evolving from a tourist, to a resident, to a global

 citizen. 



Using Technology to Engage Students 
Online Application & Program Management System 

•! StudioAbroad Software Overview 

•! WSU has used the StudioAbroad Software System by TerraDotta 
since 2007. 

•! Program Brochures: 
•! Allows students to search an online database by program 

parameters (type of program, duration, language of study, by 

academic content areas etc.). 
•! View program listings based on search criteria – compare 

programs. 
•! Once student identifies the right program for them, create an 

online application “Apply Now” button.  

•! Linking office created brochures with Directory Listings: 
•! StudioAbroad Directory http://directory.studioabroad.com/  

•! Program Providers can publish their program information to 
directory and StudioAbroad clients can link and pull the 

information into their own systems. 





















Using Technology to Engage Students 
Online Application & Program Management System 

•! StudioAbroad Software Overview 

•! Tracking Student Information and Program Data: 

•! Tracking and Reporting Software features: 

•! Simple/Advanced Searches 

•! Queries 

•! Query Watches 

•! Reports 

•! Progress Audits 

•! Import/Export Data 
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Online Application & Program Management System 

•! StudioAbroad Software Overview 

•! Tracking Student Information and Program Data: 

•! Types of Applications StudioAbroad is used for: 

•! Program applications 

•! Scholarships 

•! Peer Advisor/Ambassador  

•! Cougs Abroad Info Session Attendees 



•! StudioAbroad Software Overview 

•! Other features (not currently used by WSU): 

•! Course equivalencies database 

•! Exchange balances 

•! Open Doors Reporting 

•! Journaling Tool 

•! Online Recommendations 
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Using Technology to Engage Students 
Online Application & Program Management System 

•! StudioAbroad Software Overview 

•! Using software to communicate with students: 

•! Email 

•! Automatic Emails 

•! Targeted Mass Emails 

•! Individual Emails 

•! Integration with WSU main system 

•! Updates to addresses, phone numbers 

•! Comments Field 

•! Advisor appointment notes 

•! Phone Calls 



Using Technology to Engage Students 
 Online Application & Program Management System 

•! Utilizing Studio Abroad to track student success 

•! Track last entry 

•! Track last viewing 
•! Providing instant answers in your time zone 
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 Online Application & Program Management System 
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 Online Application & Program Management System 



•! GoToMeeting 

•! Eliminates the problems caused by distance 

•! Instantaneous learning/teaching tool for staff, students, 
alumni 

•! Great tool for visual learners 

•! Plan ahead or be spontaneous 

•! Only one person party needs a membership – eliminates need for 

sign-up 

•! Fantastic tool for pre-departure webinars – brings every student 

together with our staff to cover key information. 
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Using Technology to Engage Students 
Program Promotion and Recruitment of Students 

•! What is a “social network”?  

•! A social structure made up of individuals (or organizations)… 
which are connected by one or more specific types of 

interdependency…” 
•! A social network… focuses on building online communities of 

people who share interests and/or activities, or who are 

interested in exploring the interests and activities of others.. 
•! Social networking has encouraged new ways to 

communicate and share information 
       - Wikipedia 

•! Basically, it involves a two-way conversation with the 
communicator and audience… 



Using Technology to Engage Students 
Program Promotion and Recruitment of Students 

•! Social Networking for Marketing/Recruiting 

•! Blogs 

•! Twitter 

•! Facebook (GoAbroad.net, Ning (IFSA Butler)) 

•! Blogs 

•! Flickr 

•! Vimeo 

•! YouTube 

•! Green Passport 

•! Social Networking for Advising/Student Services 

•! Online Application process 

•! Online Orientation 

•! There may be crossover between technologies and functions (i.e. 

Facebook for advising) 
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Miranda 

Garnette 
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•! Skype  

•! Reducing the distance 

•! Connect with students from the road. 
•! Interviews from afar. 

•! Help ease students into transitions new location; “meet” on-

line. 

•! Cost saving measure when there’s a need to connect across the 
pond. 
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•! Blogs & Newsletters 

•! Blogs are a great way to generate interest among 

prospective students (and parents, and faculty), 
and they also serve as a means to connect 

students abroad with their home university, family, 

and friends. 

•! Many schools tie blogging to scholarship awards 
or pre-departure/reentry courses 

•! Encourage students to blog for home school, 
providers and other organizations  
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•! More on blogging… 

•! It’s not just for students anymore 

•! Narrative tool to connect with students 
•! Resource for sharing student work 

•! The student perspective 
•! Straight from the horses mouth 

•! An appropriate  place to “get real” 

•! Important details 

•! Seeking strong writers from the get-go 
•! Search tools 

•! Student information 
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Using Technology to Engage Students 
Program Promotion and Recruitment of Students 

•! Social Networking for Marketing/Recruiting 

•! Meeting the new demand: I want it now and I want it my way (not 

just for BK but still a fast-food mentality) 

•! Information requests 

•! Embedded hotlinks 

•! Electronic Newsletters  (be it via social networking sites or email) 
•! Keeping home institutions informed 

•! Touching base with students about the fun stuff 

•! Newsletters can be tailored to various audiences 
•! Great for linking to additional content (whether it be website, 

blog, Facebook, other resources). 

•! Social networking has necessitated the revival of the personal 

touch when using “old fashioned” email. 
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Program Promotion and Recruitment of Students 

•! Social Networking for Marketing/Recruiting 

•! Twitter 
•! API uses Twitter to communicate program information to 

study abroad offices, engage in pre-advising dialogue 
with prospective students, and follow developments in 

the education abroad field specifically, and international 

news in general. 
•! Can use monitoring software such as Tweetdeck, 

Hootsuite, or others to manage/coordinate multiple 
presences (Twitter/Facebook/LinkedIn) and create 

custom searches/lists to monitor subjects of interest 

(your organization, office, the education abroad field, 
etc). 

•! Pay attention to who others in your field follow and follow 
them too – you never know what information you’ll learn! 











•! Social Networking for Marketing/Recruiting 

•! Facebook 
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Try to be consistent with social media naming – i.e. APIstudyabroad 
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Program Promotion and Recruitment of Students 

•! Social Networking for Marketing/Recruiting 

•! Flickr  and Picassa– photosharing sites 
•! Vimeo – HD video site 

•! YouTube – video site 
•! Green Passport  
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•! Technology for Advising/Student Services 

•! Online Orientations 
•! Online Evaluations 

•! Online Diagnostic Testing and Language Reviews 
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Program Promotion and Recruitment of Students 

•! Social Networking for Advising/Student Services 

•! Online Orientation – API started online orientations in 2003-04 
•! Before that we used to call EVERY student for phone 

orientations! 

How Does API Inform Students via our Online Orientation?? 

•!“Toolbox” explanation included in students’ orientation handbook 
•!Online Orientation – initial email 4 weeks prior to program start 

•!reminder email 3 weeks prior 
•!Diagnostic pre-test – initial email 3 weeks prior to program start 

•!reminder email 2 weeks prior 

•!Self-study activities – referred to on diagnostic pre-test results 
•!In-country resources In in OO – midterm email 4-5 weeks into program 

•!Diagnostic post-test – initial email 9 days prior to program end 
•!reminder email 4 days prior 

•!Online evaluations – initial email 3 weeks prior to program end 

•!reminder emails 2 weeks and 1 week prior 
•!Outstanding participation (75-85%) and great feedback. 
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Keeping the Momentum While Abroad 

•! Using technology to better Health & Safety plans Abroad 

•! CET  

•! All students must complete an electronic form before 
travelling outside the program city. 

•! Immediate knowledge of student whereabouts in 

case of an emergency. 
•! Access from anywhere. 

•! API  

•! Incident Tracker – online resident director tool to report 

and track various levels of emergency or misconduct. 
•! API Facebook Groups run by advisors and on-site staff. 

•! MatadorU travel writing/photography programs. 

•! WSU – Emergency Mangament tool in StudioAbroad. 



API/MatadorU Program 
Online New Media School 

•! MatadorU (a division of Matador Network – the web’s largest travel blog) to offer 

travel writing/travel photography courses to our students. 
•! This program is a way for students to build crucial communication skills while 

learning about new media skills from travel industry experts and peers. 
•! 12 week online program with assignments (can be done at any time but 

optimal to do while abroad). 

•! Show those back home their experience and improved skills… 
•! Amazing networking opportunities (internships and jobs) in the travel writing/

photography fields… 
•! Scholarships available; may petition home university for credit. 

•! Automatic entry into Glimpse Correspondent’s Program 

•! Work may be featured on Matador Network! 

•! Much has been written on this topic of helping students utilize their study abroad 
experience in their professional development and marketability (David Comp, 

Chronicle of Higher Education, Joshua Irons guest post). 
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Assisting throughout the Re-Entry Process 

•! Re-Entry programming 

•! Emails 
•! Website 

•! Social Networking 
•! Online orientation… 

•! Online Photo Contest (Facebook, Flickr, Picassa) 

•! Program Evaluations 
•! Survey Monkey 

•! GoAbroad, Abroad 101, Rate Your Study Abroad, Go! Overseas 

•! Online Alumni Groups (Facebook, Google, Yahoo…) 

•! Posting local alumni events 
•! Posting job opportunities 

•! Blogging 





Using Technology to Engage Students 
Looking to the Future 

•! Technology of today for Future use by Education Abroad: 

•! Tweeting, texting -- reminders and advising tidbits 

•! Geolocation 

•! Applications for Smart Phones & Devices -  advising 
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Looking to the Future 

•! Technology of today for future use by education abroad: 

•! Geolocation 
•! Using GPS-enabled devices for interactive experiences and on-site 

orientations (scavenger hunts, geocaching, dropped tips, items of 
interest, etc) 

•! Depends on network and service availability, hardware issues 

(Facebook places just now in Europe; Foursquare/Gowalla not as 
saturated there)… are students bringing their own smartphones or 

program provided (data charges?) 
•! Foursquare has partnered with History Channel, New York State, Many U.S. 

universities, while Gowalla has partnered with news organizations and 

National Geographic 
•! Could access your university’s Foursquare to drop hints about your 

office “visit us to learn about study abroad” or “advising sessions daily..” 
•! Could use such a service to design your own “trips” or “itineraries” that 

students could follow (faculty-led programs?)… 

















•! Technology of today for future use by education abroad: 

•! iPhone, iPad, and other smart device apps already in use by U.S. 
and international universities for maps, tips, video – engaging 

prospective students and serving as utility for current students. 
•! Many existing apps good for language review, travel tips, and can 

be used offline (see World Nomads example). 

•! Host universities starting to develop apps as well… recommend 
students consult these to better familiarize themselves with their 

new campus and resources… 
•! Check with public affairs/media relations on campus to see if your 

school already has an app or if one is in development, and see 

how you can partner with them… 
•! Add videos from your office YouTube 

•! Make sure your office is on the campus map, and drop ‘hints’ 
or ‘tips’ 

•! iTunesU – your institution may have a presence here as well – 

(how) can you get involved at little/no expense? 
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What’s working, what’s not? 

•! How to track/quantify success of these tools  
•! Quality/quantity – more than just number of fans/followers/

subscribers 
•! How engaged are your students/audience? 

•! Monitor effectiveness of tools in post-program evaluations, 

anecdotal conversations, social mentions/graphs 
•! Open Discussion 
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Questions? 



Contact Information: 

Miranda Roberts 

Washington State University 

509-335-4500 
robertsm@wsu.edu 

Dawn Gordon 

CET Academic Programs 

202-378-0495 
dgordon@academic-travel.com 

Jeramy Johnson 

Academic Programs International 

512-600-8900 
jeramyj@academicintl.com 


