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So Many 
Questions...

How do we disseminate information to a large group of students in 
an economical way?

How can we promote and market programs in an economical way?

Electronics is the way to go, but how? Is it really expensive? Is there 
a steep learning curve?

How do students communicate with their family, friends, and fellow 
students? 

How do we keep in touch with students studying abroad?
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What is Social 
Networking?

There are a plethora of social networks; we’ve chosen to focus on 2: Facebook and Twitter
*Facebook is the #1 social networking site in the U.S.; Twitter is #3 Doug Coleman ReadWriteWeb

We are NOT social media experts (we just play them on T.V.)

“A social network service focuses on building online communities of people who share interests and/
or activities, or who are interested in exploring the interests and activities of others... Social 
networking has encouraged new ways to communicate and share information...” - Wikipedia

“A social structure made up of individuals (or organizations) called “nodes” which are tied or 
connected by one or more specific types of interdependency...” - Wikipedia
The short & sweet version - social networking/social media contains content created by its 
audience - Anthony Robbins, “Twitter Power”
“Virtual water cooler” - two-way conversation
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Facebook 
Tidbits

Facebook has been called the “number one social persuasive 
technology of all time” - BJ Fogg, Ph.D. Stanford University

People are drawn to Facebook and pay attention to what happens there. Many check 
it obsessively - so take advantage of this established and dedicated audience!

1/3 of young people access Facebook/Twitter via mobile device - BBC

This means that they are using these sites on the move, demonstrating that these media 
are effective tools for communicating with them wherever they are.

Facebook has > 300 million active users
It started as online “yearbook,” a way for students to connect with each other socially, as 
well as with professors academically.
It has morphed into an area for individuals to connect with ANYONE (peers, relatives, 
companies, organizations, ideas, causes, etc).
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Either way, both sites are growing in terms of popularity and usage.

Others disagree with these statistics 
Geoff Cook, Tech Crunch; Others defined “teens” as anyone ages 2-24
Steven Johnson “How Twitter Will Change the Way We Live” - not just another fad

Some studies suggest that young people are not YET as engaged with Twitter. 
Penny Schouten, quoting study from PMN suggesting only 1 in 5 “young people” are 
using Twitter

Twitter Tidbits

Bill Tancer, author of “Click: What Millions do Online and Why it Mattes” noted that as late 
as 2008, the largest age group on Twitter was 35-44; however, according to a recent Pew 
Internet and American Life project, 37% of internet users 18-24 use Twitter, up from 19% in 
December 2008!
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YouTube Tidbits

Started because two people were trying to share videos at dinner party

Anyone can upload, view, share videos. Many great study abroad examples (including the 
one we just showed)

Just as Twitter and Facebook are platforms for sharing info, ideas, etc, YouTube is a 
forum to share images and video in real-time.

Major users - anyone with internet connection

Hundreds of millions of videos on YouTube

Majority of users 18-55. 51% of users visit at least once a week. 52% of visitors 18-55 share 
videos with friends at least once a week. - YouTube fact sheet.

Anyone can create a YouTube page for free, upload content, invite others to upload/
comment
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Facebook 
Phrases

Group
Page
Status

Friend
Profile

Facebook Connect
Newsfeed

“Groups and pages serve different purposes... Groups are meant to foster group discussion around a 
particular topic. Pages allow entities such as public figures and organizations to broadcast information to their 
fans. Only authorized representative of the entity can run a Page.” - Facebook help topics
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Twitter 
Terminology

Retweet (RT)
Hashtags (e.g. #NAFSAR309... Iranian protests... organize/search/
discovery implications - Jessica Vascellaro - WSJ)
Follow

Tweet
Profile

Direct Message (DM)

Locked Profile
@ symbol
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Practical 
Applications 

Creating a page on Facebook
Creating a Twitter account
What is your goal with the group/page/profile?

Creating a group on Facebook
Setting up a professional profile

How to get students to join?
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Best Practices 
- Facebook

Privacy/monitoring issues?

Post announcements on wall (temporal), as a note (more permanent), 
or as an event (ability to input directions; RSVP functionality - great 
for orientations, etc) 

Create communities for your students (landing pages for groups 
that you or your students create, discussion boards, etc)
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Best Practices- Twitter

Accepted practice to start a conversation with a stranger
Don’t send a million tweets a day (bad examples...)
URL shortening, pictures

Easier to have one-on-one conversations on Twitter
Be conversational - limited space necessitates degree of informality

Monitoring software: Tweetdeck/Monitter/Twetizen
Direct to external sites (homepage, blogs, news articles, applications)
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Best Practices - 
Twitter

It’s okay to have multiple Twitter accounts (Zappos, JetBlue, IFSA 
Butler, Asia/Euro/Austra-learn, API staff), but be careful of weakening 
your message with too many channels, and be sure all on same page 
Be nice, be thankful, and retweet -- Twitter karma :)

Don’t use Twitter for RSS... too impersonal and “markety”
Put authenticity before marketing.

From the article “10 Twitter Tips for Higher Education” - Heather Mansfield, University Business
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Twitter Monitoring

Avoid ‘barging in’ on conversations
Can create special groups to monitor 
Can monitor who is following you (spam, porn, get rich,etc) and 
block them!

Use your account to post updates
It’s okay to respond to general inquiries

Follow more people than follow you
Strategic following... keep on top of those in the field!
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Sample Twitter Conversation - 
Information Sharing
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Sample Twitter Conversation - 
Advising
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Advice...

Once you have a social media presence, USE IT (Gen Y won’t wait forever!).

Don’t overuse it (people may tune you out).

Promote your sites (email signature, business cards, catalog/brochures, website, how did 
you hear about us, etc).

Expect growth to be slow, incremental (not “If you build it they will come...”).

Try not to spread yourself too thin across the social media spectrum (identify where your 
audience is and be there). Join the conversation, and speak the(ir) language. 

“You must participate in the conversations - sometimes it is program promotion and 
sometimes it is sharing information or resources, but those who are honest in their 
communications or are transparent will be the most successful.” - Penny Schouten
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Social 
Networking

Limited time commitment.
Use across multiple platforms/devices.
Easy to learn and get off the ground.

They’re (mostly) free!
To reach students where they are.
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Uses for 
Region III 

Page

Soliciting comments on new regulations.
General information about conferences, sessions.
NAFSA central website move...

Coordinating roommates at conferences.
Asking questions among Region III members
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What’s Next?

Interactive orientations
Podcasts

Geocaching
iPhone apps

Something else...
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 Helpful Resources

“Managing an Online Reputation” - Kermit Pattison, The New York Times http://www.nytimes.com/2009/07/30/business/
smallbusiness/30reputation.html?scp=3&sq=Kermit%20Pattison&st=cse

International Higher Education Consulting Blog - David Comp - http://ihec-djc.blogspot.com

“10 Twitter Tips for Higher Education” - Heather Mansfield, University Business - www.universitybusiness.com/
viewarticle.aspx?articleid=1285

“Facebook Driving Mobile Net Usage” - BBC - http://news.bbc.co.uk/2/hi/technology/8149652.stm 

“How Twitter Will Change the Way We Live” - Steven Johnson, Time Magazine (7.5.09) - http://www.time.com/time/
business/article/0,8599,1902604,00.html

“Generation (WH)Y” - Kim Karalekas, from The Project 100 http://theproject100.wordpress.com/

“Click - What Millions do Online and Why it Matters” - Bill Tancer
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 Helpful Resources

“Study Abroad in a Transparent World” - Presented by Penny Schouten and Sarah McNitt at the 2009 NAFSA Conference 
in Los Angeles, CA http://blog.academic-solutions.com

“Social Networks Around the World” - Doug Coleman, ReadWriteWeb - www.readwriteweb.com/archives/post_2.php

“Why Don’t Teens Tweet? We asked over 10,000 of Them.” - Geoff Cook, Tech Crunch - http://www.techcrunch.com/
2009/08/30/why-dont-teens-tweet-we-asked-over-10000-of-them

Special thanks to Michael Bova (API), Kim Karalekas (API), David Comp, Penny Schouten....

“TXT Message - Behavior” - SETI.org podcast series “Are We Alone” quoting BJ Fogg, Ph.D. of Stanford Univeristy’s 
Persuasive Technology Lab.

Wikipedia - for definitions on social networking 

“Why Email No Longer Rules… …And what that means for the way we communicate” - Jessica Vascellaro - The Wall 
Street Journal http://online.wsj.com/article/SB20001424052970203803904574431151489408372.html?
mod=wsj_share_twitter

“Twitter Power” - Anthony Robbins
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Thank you!
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