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WHY DO WE CARE?  
    
Definition of diversity related to study abroad: 

  LGBTQ  
  Ethnicity 
  Learning & Physical Disabilities 
  Age 

 Not enough minority students study abroad! 
 Simon Study Abroad Act: “Ensure diversity in 

student participation in study abroad” 



  IIE Open Doors report, 2006/2007 
Academic year 

  241,791 students studied abroad. 

  65.5% Female 

  83% Caucasian 

  1996/1997 Academic year 

  99,448 students studied abroad 

  64.9% Female 

  83.9% Caucasian 

  2006 US Census College 
Enrollment numbers 

  Total enrollment: 17,232,000 

  56.4% Female 

  77% Caucasian 

  1996 US Census College 
Enrollment numbers 

  Total enrollment: 14,300,000 

  55.5% Female 

  80.65% Caucasian 

Study Abroad Numbers 
Overall College 
Enrollment Numbers 



FACTS AND NUMBERS  

Total	
  
Students	
   Male	
   Female	
   White	
   Hispanic/La8no	
  

Black/	
  African-­‐
American	
  

Asian/	
  
Pacific	
  
Islander	
  

American	
  
Indian	
   Mul8-­‐racial	
  

Do	
  Not	
  
Know	
  

Univ.	
  of	
  Arkansas	
   637	
   44%	
   56%	
   93%	
   2%	
   0.90%	
   3%	
   0.60%	
   0%	
   0.50%	
  

UTSA	
   220	
   38%	
   62%	
   29%	
   37%	
   3%	
   5%	
   0%	
   4%	
   22%	
  

Univ.	
  of	
  Tulsa	
   167	
   37%	
   63%	
   70%	
   5%	
   2%	
   5%	
   1%	
   0%	
   18%	
  



BARRIERS TO STUDY ABROAD 
  financial 
  family/friends environment 
  duration of program 
  other commitments on campus 
  physical limitations on study abroad programs 
 unsupported academic environment 
  benefits of study abroad not clearly conveyed 
  fear of unknown 
  perceptions of mistreatment abroad/prejudice 
  employment/family/etc. responsibilities 



HOW DOES YOUR IDENTITY 
AFFECT ADVISING? 



OUTREACH 
Funding, Funding, Funding… 

Scholarships (university specific, national competitions, program 
providers)  

  International Education Fund (UTSA)  
  Gilman  
  DiversityAbroad.com  
  Location-specific (i.e. Bridging Scholarship for study in Japan) 
  Compile sources in one area on web (UA-scholarships for 

underrepresented students, TU Diversity Scholarships) 

Financial Aid  
  What applies?  increase cost of attendance.  eligible for more/new aid?  
  University specific, but worth creating good relations with Financial 

Aid office 



OUTREACH 

Breaking down stereotypes/preconceived ideas 

   different program options available  
  not just for young, white females  

Collaborating with other Campus Offices 

   Multi-Cultural Center (UA and TU) 
  Career Development Center (UA)  
  Housing (UTSA)  
  United Campus Ministry (TU)  
  Disabilities Services  



OUTREACH 

 Marketing Materials 
 Website design (UA and Tulsa) 
 Fairs/Targeted Group Meetings (UA)  
 Food events (UTSA)  
 Photos/Essays (UA and Tulsa) 

 What kind of photos does your campus use to 
promote study abroad?  Look at diversity aspects 
when choosing.  



OUTREACH 







OUTREACH 

 Create an “open doors” feeling in your office and 
around your campus through ads, photos, 
support, etc. 

 Go out and meet the students on their turf. 

 Become an advocate on your campus (GLBTQ 
ally) 



WHAT DO YOU DO ON 
YOUR CAMPUS?  



PRE-DEPARTURE ADVISING  

 Stereotypes at home & abroad  

 Specific cultural adjustment issues  
 Being a minority in another country 
 Being in the majority in another country when 

you're a minority at home 

 Heritage Students ID—African Americans in 
Africa/ Latinos in Spanish speaking countries/etc 



ON SITE SUPPORT  

  Maintenance (emails, etc) 

  Set up Skype accounts to keep communication open 

  Facebook groups/fan pages to connect students and 
staff 

  Discussion: what issues have you faced and how did 
you handle it?  



RE-ENTRY ADVISING 

 Using your returnees as a resource for further 
promotion: photos/essays/talking to groups   

    
 Connecting returnees with groups/resources on 

campus to help them settle back in  (e.g. 
counseling services) 

 Helping students articulating international 
experiences when job searching (UA webpage) 





GENERAL RESOURCES 

 University of Tulsa: 
http://www.utulsa.edu/globaleducation/
students_diversityabroad.php 

 University of Arkansas: 
http://studyabroad.uark.edu/ 

 University of Texas at San Antonio:  
www.utsa.edu/studyabroad/  

 Don’t forget the handout! 



CONTACT INFORMATION 

 Laura Semenow laura-semenow@utulsa.edu  

 Kim Diehl Kim.Diehl@utsa.edu 

 Laura Moix  lmoix@uark.edu  


